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I"#Prerequisites:

a. To be able to identify the different types of nouns.
b. To recognise common errors and how to ovoid them.

c. To use all the types of nouns correctly

2-Learning objectives:
a) -To understand key economic concepts,
b) -To practice identifying main ideas and details in business English context.
¢) -To understand and apply grammar rules.

d) -To accurately use appropriate vocabulary in sentences and paragraphs related

to business and everyday contexts.
3-Materials Needed
¥ _Videos -Reading passages
¥ _Worksheet for comprehension tasks
¥ - Handouts with rules and examples for grammar courses.

¥ _Worksheet with exercises and answers key
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Warm-up: Brief discussion about marketing functions. Prompt students to share what they know

about marketing.

-1 Listen & Speak

Watch carefully the video then do the tasks

(Y2Mate.is - Ch 8 Part 6 Principles of Marketing Kotler-fvG-jI_19aY-1080p-1654714000233)
Task 1: Link each idea to a specific part of the video:

1.Improve your customer experience (Are your customers aware of all of the features, products, and

services that you offer?)
2.Measure overall brand impression (How do users perceive your company?
3.Compare your company to a competitor (Why do they prefer one company over the other?

Task 2: Read the following passage and fill in the gaps with:
ADVERTISING _ MARKETING_ SELLING
Roles of Marketing

As marketing developed, it took a variety of forms. It was noted that ............... can be viewed as
a set of functions in the sense that certain activities are traditionally associated with the exchange
process. A common but incorrect view is that ............ and.......... are the only marketing
activities. Yet, in addition to promotion, marketing includes a much broader set of functions,

including product development, packaging, pricing, distribution, and customer service.

Task 3: (pair work) Read the passage above and find the main roles of marketing and explain

each role.


https://www.britannica.com/dictionary/Yet
https://www.britannica.com/technology/packaging

2.Grammar Study
ARTICLES
Types of Articles with Examples

1. Definite Article: “The” is the definite article in English, which is used to refer to particular
nouns, the identities of which are known. The definite article indicates that the noun is

specific. The speaker talks about a particular thing.

For example:

|OlIpick you up athe airport.

Wespentall dayat the office.

LetOs go tihe conference and talk witlihe manager.
| have to go tahe bankand get som&uros.

| really enjoyecthe marketing bookOve jusdinishedreading.

K K K K KK

Do you likethe othercolleagues in your open space offiice?

2. Indefinite Articles

Indefinite means something which is not clear, obvious or exact. They are called indefinite because
the identity of the thing or person being spoken about is left unclear or indefinite. The indefinite
article indicates that the noun is not someone or something in particular. The speaker talks about

anyone of that type of things. The indefinite articles in English are “a” and “an.”

For example:

¥ Do you have pencil to correct ?
¥ | want to havean image about the file.
Notice how the speaker is not asking for a particular pencil or apple, but any pencil or image in the

above sentences.

Other examples are listed below:



|@eboughta computer.
Shé3 gota promotion.
There was change in the workers list.

Whata shamethat you couldnOt go to threeting.

K K K K K

He appliedto becomea head of department.
¥ has aneveningjob asan officecleaner.

¥ That wasan excellentnews!

Where Articles Are Not Used?

The usage of articles is one of the most confusing things to remember for many English learners. It
is not always necessary to use articles everywhere. Our tip is to remember the cases where articles

should not be used. Do not use articles:

# When you talk about things in general.

¥ For example: | like birds.
Here, the speaker wants to imply that he/she likes any bird in general, and not a specific type

of a bhird.

# When talking about plural count nouns.

¥ For example: computers make great jobs.
Here, you are not talking about one specific computer or one specific one, you are talking
about all computers in general.

# When talking about non-count nouns.

¥ For example: | love music.
Here, the speaker is saying that he enjoys music, in general, not any specific kind of music
or song.

# When talking about specific days or holidays, geography, companies, languages.

¥ For example: | have bought presents for Eid el fitre
Here, the speaker is talking about the presents he has bought to offer to the employees for

Eid el fitre



# When talking about Geography.

Articles are not used before countries, states, cities, towns, continents, single lakes, single

mountains, etc.

¥ For example: | live in Canada.
Mt. Rosa is part of the Alps mountain range.
Here, Mt. Rosa is one mountain, whereas the Alps refer to a group of mountains.
NOTE:

¥ The United Arab Emirates, The Russian Federation”, The People’s Republic of China, The

United Kingdom of Great Britain and Northern Ireland, The Dominion of Canada, etc., all
contain articles because of the usage of common nouns such as kingdom, republic, states,

united, dominion, emirates, etc.

¥ The Netherlands, the Philippines, the Bahamas, the Maldives, etc., have ‘the’ before them

due to the plural nature of the names of the countries.

¥ Ukraine, the Sudan, etc., are exceptions to all of these rules. It is perhaps due to common
use, or at least previous common use. There have been historical uses of articles before

names of countries that don’t fit into either category.

# When you talk about companies.

¥ For example: Steve Jobs founded Apple.
-1 use Facebook every day.

Here, the speaker is referring to companies like Apple and Facebook.

# When you talk about languages.

¥ For example: | speak Arabic

Here, the speaker is talking about the language Arabic.


https://simple.wikipedia.org/wiki/United_Arab_Emirates

# When you talk about places, locations, and streets.

¥ For example: My house is located on Callowhill Drive.
| left my pen at my office.
Here, a street called Callownhill Drive and speaker’s home are being talked about.
However, there are specific places that do need the use an article. For example:

the bank, the hospital, the post office, the airport, the train station, the bus stop, etc.

# When you talk about sports and physical activities.

¥ For example: | love to play cricket.
She enjoys dancing.

Here, cricket and dancing is being talked about.

# When there is a noun + number

¥ For example: She is staying at the Hilton hotel in room 127.
The train to Montreal leaves from platform 9.

Here, the nouns are followed by numbers; hence, no article is used

# When talking about academic subjects.

¥ For example: | hate attending Mathematics classes.

Here, the mathematic classes are being discussed.

3. Learn & Practise
Task 1: complete with the correct article or no article (0)
What is a Marketing Strategy?

...Marketing Strategy is .... long term planning of..... business objectives that ... company wants to

achieve. For these to be achieved it is important to choose well.... specific actions to
consolidate..... reputation of..... products and..... services or increase sales in..... market.
Utilizing...... opportunities is vital to find ...... target market and to be able to make..... customers

loyal to .... organization so that ..... positioning of ...... company gets stronger.


https://usersnap.com/blog/customer-satisfaction-survey/
https://usersnap.com/blog/customer-satisfaction-survey/

Task 2: Put a- an- the- 0 article

Moving to..... United States was ............... most exciting thing | have ever done. | moved last
year to ........... New York. New York is .......... exciting city, full of ........ adventure. In fact, |
saw ........ famous actor on ......... street yesterday!

Today, | have .......... jobinterview at ............ financial

company. .............has .............. offices all over ......... world. I'm not sure that |

have ............ skills to get hired. | hope so. ........... 'sofficeison ........... Main Street.

That's .......... same street my friend works on.

If 1 get hired, | could meet him after .......... work for drinks. That would be great. He's
from ............ Scotland. He works 8 hours ............ day, 5 days ............. week

*Unit Key Answers
1. Video Activity answers

a) -Improve customer experience — "Are your customers aware of all the features, products,

and services that you offer?"
b) -Measure overall brand impression — "How do users perceive your company?"
c) -Compare with competitors — "Why do they prefer one company over the other?"
2. Reading Activity
Task: Fill in the gaps with the terms advertising, marketing, selling.

"As marketing developed, it took a variety of forms. It was noted that marketing can be viewed as
a set of functions... A common but incorrect view is that advertising and selling are the only

marketing activities..."
3. Discussion & Summary

-Discuss the main roles of marketing (e.g., product development, packaging).



-Wrap-up: Review key takeaways and answer any questions.
4..Prepare an Oral Presentation:

Requirements: -Present for 3-5 minutes.

-Use specific examples to illustrate your points.

-Be ready to answer questions from your classmates.

Goal: to practice speaking about brand development and marketing strategies while using relevant

business vocabulary.

Choose a well-known brand and research its journey from inception to market success. In your

presentation, cover the following points:
1. Brand Overview: Introduce the brand and its industry.

2. Market Entry: Explain how the brand first launched, including its initial marketing strategies and

any challenges it faced.

3. Growth and Success: Describe key moments that contributed to the brand's growth, such as

successful campaigns, partnerships, or product innovations.

4. Current Position: Discuss where the brand stands today in the market and how it maintains its

competitive edge.

*Grammar Key Answers: Articles (Definite, Indefinite, Zero Article)

Skill focus : Using Articles in general and business Conte

Ex1. a, A, the, O, the, 0, the, 0, the, 0, the, 0, the, the, the-

Ex2: -1.the, the. -2.0,an, 0. -3.a,the  -4.a,a -5.The, 0, the
-6. The -7.The, 0, the. -8.0 -9.0 -10. a4, a

Ex 3: Article Identification

1. The (definite - known team); a (indefinite - not a specific campaign).



2. An (indefinite - one of several possible delays); the (definite - specific launch date).
3. 0 (zero - general reference to market research); the (definite - specific strategies).
4. An (indefinite - any analysis report); the (definite - known department).

5. 0 (zero - general term for digital marketing); the (definite - specific brand).

Ex4: Paragraph Practice

A company recently launched a new smartphone model. The model has features that are highly
competitive in 0 market. Introducing an advanced camera and battery life, it is targeted at young

professionals who are looking for value and durability

*Assesment Methods

- 1 - Exams 50%
- 2-0Oral Test 25%

- 3 - Written Test: attending/ class engagement: 25%
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Course Schedule

-Week 1: unit 01: Trade
a. Textreading
b. Reading comprehension

-Week?2: Language study:
Grammar & vocabulary

a. Rules & Examples

b. Practice /Exercises

-Week3: unit 02: Marek and Marketing
a. Video watching
b. Listening and Speaking

-Week4:Pronunciation & Grammar study: -
a. Rules & Examples
b. Practice /Exercises

-Week5: Unit 03: Business Organisation
a. Textreading
b. Reading comprehension

-Week 6:Grammar& Vocabulary study:
a. Rules & Examples
b. Practice /Exercises

-Week7: Unit 04: Production and Productivity
a. Textreading
b. Reading comprehension

-Week8:Pronunciation & Grammar study:
a. Rules & Examples
b. Practice /Exercises

-Week9: Unit 05: Supply and Demand
a. Textreading

b. Reading comprehension
c. ORALTEST

-Week10:Grammar & Vocabulary study:
a. Rules & Examples

b. Practice /Exercises

c. ORALTEST



-Week11: Distribution Channels
a. Video watching
b. Listening and Speaking

-Week12 Grammar & Vocabulary study:
a. Rules & Examples

b. Practice /Exercises

c. WRITTEN TEST

-Week13

CORRECTION of the TEST



